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1. IDENTIFY YOURSELF!

•You need to discover who you are.   

•What 5 words would you use to describe yourself? 

•What words would others use to describe you? 

•What do you aspire to be? 

You Are Your Brand.  Your Brand Is You. 

And they BOTH need to align with your CLIENT BASE!



WHO ARE YOU? I AM…..
1. Family is the most important thing to me.  I 

am a wife, mother, daughter, sister…friend. 

2. I was “built for luxury” as my husband says. 

3. I am relentless. 

4. I switch brains easily and often. 

5. I am a dreamer, and seek to create the world 
I wish I lived in. 

Based in Las Vegas, Nevada 



2.  STAND FOR SOMETHING 
•Business has to be about more than money. 

•The most successful people in the world are making a difference in 

more than the bottom line. 

•You have to STAND FOR SOMETHING.  A cause.  A charity.  A 

thing that is bigger than you. 

•Infuse your business with this and live your ideology through words 

and actions.





3.  MIX WORK & PLAY

•Every time you leave the house you are a walking, talking billboard 

for your business. 

•You might not like that, but it is the truth.   

•Make it fun!  But also keep in mind that your potential clients are 

everywhere.  Dress well.  Behave well.  Always have business cards 

and be ready to discuss your business in all situations.



LOVE HER OR HATE HER….

Images pulled from instagram.com/KimKarashian

http://instagram.com/KimKarashian


4.  GET SOCIAL!

•Life is lived online! If you are not actively engaged in Instagram, 

Pinterest, Facebook, and Twitter you are missing out on the world! 

•You need to cull your photos (personal and professional) to ensure 

that your messaging lines up. 

•Be certain to edit your imagery and messaging to stay on point, and 

to ensure that you are clearly communicating who you are.





5.  ADOPT A UNIFORM 

•Apple                Steve Jobs                 Jeans & Black Turtleneck 

•Facebook             Mark Zuckerberg              Hoodie 

•Design               Iris Apfel               Black Rimmed Glasses 

•Actress                Elizabeth Taylor                Big Diamonds 

•Fashion                Diane Von Furstenberg               Wrap Dress



Iris Apfel Elizabeth Taylor Steve Jobs

Mark Zuckerberg Diane Von Furstenberg



6.  DEVELOP A LEXICON

•Words have power. 

•Create a vocabulary of unique, rarely used words that can be easily 

associated with your brand. 

•Use them when speak personally and professionally. 

•Example:  In my work you see a lot of chandeliers, diamonds, and 

bling….And so I use the word DAZZLING….
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Diedra Wilson



7.  RUTHLESSLY EDIT YOURSELF

•Think like an editor.  Think like a client. 

•Watch what you say and do.   

•Cull and trash any image or post that it is not 100% to brand 

standards. 

•Replace anything that does not speak to your brand with images, 

marketing campaigns, and  



8.  DO NOT LIE

•Anyone spending 6- and 7- figures comes with a level of academic 

and emotional intelligence. 

•The moment you lie, you will loose all credibility with your client 

base. 

•If you have not done something, say so.  If you do not have certain 

experience, own that.



8.5 BUT TELL (SELL) YOUR STORY

•Clients are interested in heritage and history…. 

•But they also credit for discovering the next big thing. 

•Use the story of who you are, where you have been, and where you 

are going to counteract the experience you lack. 

•Add notes about your future projects and the education you are 

engaged in.



I WOULD NEVER SHOW THIS...

Hotel white poly linens...wrinkles....skewed menus and silverware...
J.Renee Studios



BUT I LIVE FOR THESE…

J.Renee Studios



9.  SAY NO

•Once you establish your brand, you MUST protect it. 

•Say no to anyone and anything that does not further your brand and 

goals. 

•If saying “No” is an issue for you, come up with a standard 

statement such as "Thank you for thinking of me, but sadly this does 

not align with my brand standards.  Best of luck.”



10. BE WITH BEST OF THE BEST

•Find your tribe.  Love them hard.  Endorse them at every turn, and they will 

do the same. 

•Partner with the highest quality brand, partners, and associations you 

possibly can. 

•Whatever you do, and whatever space you work in, be the best in that space. 

•Nothing good comes from being half way in… 

• This is your work. This is your life.





Q&A
Ask me anything….
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