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5 TIPS FOR SELF AUDITING YOUR BRAND
LABEL by Méldeen was created to help businesses redefine
their uniqueness in a crowded market and positioning themselves to match with their ideal customers.
We are passionate about educating, auditing, and executing a design plan that best reflects your story.

The word "audit" can be a bit overwhelming -but I won't lie, once you identify where you are
NOT communicating visually, you will see
changes in your ideal customer sending
inquires + booking confidently!
There are 3 types of Visual Audits:

1. Self
2. Industry Stranger (not-in-the-industry)
3. Professional
1. I highly recommend you keep a personal
pulse on your brand quarterly throughout the
year to insure you are sending a clear,
consistent message on all platforms. *more on
page 2!
2. Yearly, I recommend you have someone
who is NOT in the industry look at all of your
marketing materials and visuals. Have them
give their honest feedback. Much like our
couples, many engaged folks are not in
creative industries, and are planning weddings for the first time. The input you can get
from an "out-of-network" person about how you are communicating about your services
and style is invaluable in making adjustments that matter.
3. Professionally: I love walking businesses through defining step-by-step what their why
is, and who their ideal customer is. This allows us to take a phycology approach to insure
the colors they are using, the fonts, the image selection, and graphic styling align with
their ideal client. We want your inquirers to see your mission and uniqueness. Many of
my branding clients I meet with yearly, or every other year to check-in and insure they
are building a growing brand in the event world year-after-year.
XO, Kaleigh
@gokaleigh
PS: I’m having a Spring sale. Reach out for $100 off one of my Professional Brand
Audit Packages. I would love to work with you 1:1 and level up your business for 2020.
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5 tips for self auditing
your brand
1.

Make a list of everywhere your brand is
shown, advertised or displayed.

2.

Insure your logo is consistent in all places.
Confirm it is the most up-to-date, the scale and
format is being used consistently (without drop
shadow, stretching and proportions).

3.

Double check color, and triple check that you
are using the same CMYK (print), RGB (web) or
HEX (web) colors. Color is a big emotional pull for
buyers, and you want to make sure you are speaking visually in the same tones.

4.

Stats show 3 or more fonts on a website can
overwhelm people. Make sure you have only 1
primary header font, 1 body font and 1 accent font.
This includes treatment of color, bold, italics etc.
Keep it simple and easy to digest visually.

5.

Look at your social top 9 Instagram photos.
Many Millennial and now Get Z's are using Instagram as their source to find vendors. I want your
first impression to encompass what you are about.
If you feel it doesn't recommend you, I suggest
picking 3-5 pillars of your business (your interests,
your passion and your primary partnerships) and
showcase them on loop. It's not about posting
frequently anymore, but posting quality.

"it takes 5-7 times
for someone to see
your brand
consistantly to
develop trust."
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